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Marketing Plan 

Event Details:  
 

Event Title       Date  

Location  Time  

 

*Use this checklist as a guide for planning a successful event. Some items may 

mailto:LSI@usm.edu
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● Complete tabling reservation by visiting LSI’s website if you want to set up on campus 
to promote your event. 
 

 2 weeks before event | Week of: ______________________       
● Put out a-frames, yard signs, and banners for event 
● Begin large efforts for social media promotions/pushes and put out A-frames 
● Begin tabling on campus for promotions 

 
 1 Week before/Week of event | Week of: _______________________   

    
● Tabling to promote on campus 
● Continued social media pushes  

 
 Day Of | Week of: ____________________________ 

     
● Don’t forget to make last minute pushes on social media! 

 
 After Event | Week of: _______________________ 

      
● Ensure ALL A-frames are picked up and returned 
● Any flyers or other materials that are out should be taken down 
● Change social media cover photos, profile pictures, etc. once event is over 
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Marketing Contacts: 

Social Media Postings:  

 

 Be sure to use all forms of social media for your organization. Try to connect with students in 
different ways depending on what social media platform you are using. Some examples include: 

mailto:printads@usm.edu
mailto:printzeditors@gmail.com
mailto:wusm@usm.edu
/Users/emilyholmes/Dropbox/LSI%202019-2020/SGA/Event%20materials/Christen.Bowman@usm.edu
mailto:union@usm.edu
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o Contact: Danielle Sypher-Haley (Danielle.SypherHaley@usm.edu)  
 

 Library Video Wall       

o Contact: Dawn Smith at (dawn.smith@usm.edu)  
 

Other Resources:  

 USM Mailout      
o Must be done by faculty/ staff member and only certain events apply. Get content to 

advisor or talk more with them about whether your event is able to be submitted this 
way. 

 

 Baptist Student Union  
o Point of contact is Kris Walters. He can be reached by email at 

krisman.walters@usm.edu . 
 

 LuckyDay Newsletter     
o Contact: Sarah Dixon at sarah.dixon@usm.edu  
o Primary audience: Luckyday Scholar students 

 

 Veteran Services       
o Email VA@usm.edu  

 

Housing & Residence Life Postings:  
  
                   

▪ Departmental Student Resource Marketing:  
o Contact Dr. Danlana Brooks, danlana.brooks@usm.edu 

▪ Student Organization Event Marketing: 
o Contact Residence Hall Association, rha@usm.edu  
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